Job description
Clarity develops Software as a Service (SaaS) solutions to help investors and asset managers
understand and optimize the social impact of their investment portfolios, without having to
compromise on return or risk.
Clarity aims to become the “gold standard” and leader tech provider of social impact solutions
for all society stakeholders (investors, consumers, governments, etc.), by estimating needs of the
population “bottom up” and rating all kind of companies, organizations and governments using Big
Data & AI algorithms.
Clarity’s main diﬀerential elements include:
■

A Disruptive Social Impact Methodology
Clarity uses a proprietary methodology with a disruptive and objective way of measuring
social impact (bottom-up based on big data and machine learning algorithms). Clarity has
redeﬁned what “social impact” means, measuring not only how companies behave but also
the impact created by their product, services and operations.

■

An innovative product and technology
The company is focused on developing an innovative product, as SaaS, and leverages
diﬀerent technologies (artiﬁcial intelligence platform, advanced UX and visualizations).

■

A ﬂexible business model
Clarity has a ﬂexible business model operating both B2B and B2B2C, with diﬀerent pricing
structures and commercial approach.

■

A top talented team with business, entrepreneurial and research background
People is one of Clarity’s main assets. The team comprises professionals from leading
consulting and banking ﬁrms, MBA graduates from top business schools, entrepreneurs and
researches and PhDs. Some examples:
o Rebeca Minguela (founder and CEO)- Young Global Leader from the World
Economic Forum, MBA from Harvard Business School, founder of Clarity and Blink
Booking (sold to Groupon), professional experience in management consulting
(BCG), private equity (Bain Capital), Groupon (Senior Director of Product and Ops)
and Santander (Global Head of Digital Transformation).
o Moisés García. Experience in management consulting (BCG) and banking (Deloitte
Corporate Finance) and MBA from INSEAD.
o Antonio Molin. Data scientist at Netﬂix and Miroculus (Silicon Valley startup).
o Jorge Gonzalo. Serial entrepreneur. Professor and researcher at UPM.

Role description
Clarity is looking for an intern to join the team in Madrid during the 2017 summer (dates to be
negotiated according to the candidate and the ﬁrm’s needs). Main responsibilities will include:





Engage in business development and business model deﬁnition.
Negotiate with Data Providers.
Support market analysis and research on speciﬁc areas to measure companies’ social
impact (e.g. environmental impact, social impact covering population’s needs, etc.).
Provide support in Clarity’s ﬁnancial and operations management.

Required skills and knowledge








Studies: Economics, Business Administration, Engineering, Physics, Math.
English ﬂuency.
Strong analytical skills.
Creativity and intellectual curiosity.
Interest in social ventures.
User level of basic Microsoft tools (excel, power point, word).
Experience using statistical programs (e.g. R or Python or other statistical package) would be
a plus.

Working conditions






Flexible duration (ideally at least 2 months) and starting date (ideally July 2017).
Ideally Full-Time (but open to part-time options).
Option to extend the internship during the full 2017-2018 academic course based on
performance, and potentially full-time oﬀer after graduation.
Access to Clarity’s management team and coaching/feedback during the internship.
Ability to join the team immediately and work from Clarity oﬃce in Madrid, with an option to
work from the NY office depending on internship role.



Competitive compensation.

Contact
To learn more about the opportunity and apply please send us an email: cira.cuberes@clarity.ai and
moises.garcia@clarity.ai

